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London Business School Student Association
Student associations exist in a range of different forms. So how do you define the
Student Association of London Business School (the "SA")? As a representative body,
the SA provides students with a vehicle to voice their interests and concerns and to
work with the faculty, administration and alumni to improve the experience of every
student at the School. With direct involvement with many of the School's
coordinating bodies, including a seat on the School's Governing Board, the SA provides students
with high impact representation on campus. As a coordinating body, the SA provides funding
and support to over 60 clubs and on campus, as well as a wide array of student events. To
achieve its objectives, the Student Association is comprised of a few key constituencies:

Executive Committee ("EC")

The Student Association Executive Committee is the coordinating body of the SA. Elected
directly by students in the spring of each year, the EC's primary responsibility is to ensure that
the SA meets its clearly defined objectives. The EC provides students with an effective channel
of communication to represent their interests and concerns with the wider School community.
In addition, the EC helps to coordinate and support both club-led and major student events
on campus.

Student clubs

Student clubs are the heart and soul of the London Business School experience. An integral part
of the SA, clubs provide a vibrant, collective and fun community to suit the needs of the diverse
and international student body. Whether you are interested in career, cultural or sports clubs,
there is always more going on than you could ever have time for. Clubs provide students with
an opportunity to explore areas of interest and provide important networks to alumni and the

wider community.

Each year clubs organise some excellent guest speakers, conferences, trips all over the world and
not a small number of parties! We present a selection of descriptions of the current clubs below
and for more information, check out the web site students.london.edu/clubs/clubs.html

Select regional clubs

Africa Club

The Africa Club is one of the regional student clubs at the School bringing together London
Business School students from all over the world who are interested in Africa, with the mission
of promoting Africa at the School through education, events and networking. Our specific
objectives include familiarising the School's community with the countries of Africa, its diverse
people and its economies. We also are keen on raising the school's profile in Africa and with
individuals and businesses. In addition, we provide networking opportunities and support for
current students, potential African students interested in attending London Business School, and

alumni. All students are welcome!

Latin America Club

The club’s goals are to bring Latin America to London Business School — promoting Latin
American values, ideals, and culture while providing new experiences and learning opportunities
for the School and the wider community. It does this by enhancing student awareness and
interest in business related issues in Latin America — and by taking London Business School to
Latin America — serving as a link to professional, cultural, and academic opportunities in the
region, and promoting the School as a leading business school within Latin America.

India Club

India Club brings to the community at London Business School all of that country’s diversity,
mystique and charm. Boosted by its large Indian membership, it welcomes everyone who is
interested in India — its culture, traditions, its food, and of course Bollywood! But the club is not
all about Chicken tikka masala and bollywood parties, our activities extend to help with careers
and making life at School and in London an enjoyable experience.
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Select professional interest clubs

Consulting Club

The Consulting Club is one of the largest student-run organisations in the School community
and is aimed at those interested in consulting. At present, there are 300 active members who
span the various School academic programmes and come from both consulting and non-
consulting backgrounds.

Finance Club

The Finance Club is a career-oriented association and aims to bridge the gap between financial
theory and practice and improve students' chances of getting dream jobs in finance. The events
of the club strive to provide insights into the buzz in the markets, and media-hyped
transactions, by getting experts in the financial markets to come and speak at campus. Being
situated in "the financial centre of the globe", the role of the Finance Club at London Business
School is all the more crucial in providing the vital link between the School and "the City".

Media Club

The Media Club is a thriving student-led organisation with more than 200 members. It aims to
bring together television, radio, film, music, publishing, advertising and new media firms with
the many talented London Business School students who are dedicated to working in those
fields. In the past four years, the club has organised networking evenings, panel discussions,
guest speakers and industry tours. The BBC, Broadview, BSkyB, EMAP, Granada Television, IPC,
MTV Worldwide, Warner Bros. International Television, Video Networks, WPP, The FT, and many

other companies have actively participated in these events.

Private Equity Club

The London Business School Private Equity Club provides an opportunity for students to
develop their understanding of the global and domestic private equity industries. The club
provides a relevant forum for students interested in all aspects and all stages of private equity.
With over 600 student members, the club is one of the most active premier business school

private equity clubs in the world.

Responsible Business Club

The Responsible Business Club's primary,
three-part mission is to foster greater
awareness and commitment from all
members of the School community to
ethical business practice and to the
conducting of business in a socially

and environmentally responsible

way. The Club also acts as a forum to bring together those students intending to found or join
social/environmental enterprises (either for profit or not-for-profit). The Club invites influential
and inspirational guest speakers to campus and holds a 'Responsible Careers Conference' each
spring. The Club also works with School faculty and programme administration on syllabus

change and with the School facilities group on campus sustainability.

Women in Business

Its mission is to develop, promote and explore women's role in business and society in an effort
to position London Business School as a European International Centre for excellence in dealing
with issues related to women in business, most notably through its Annual Conference each
November. Other activities include admissions initiatives; scholarships; speakers; mentoring;
networking and outreach. Additionally, it aims to empower men and women to break down the
existing stereotypes about "women in business", providing mentoring to current London
Business School women through roundtables, panel discussions and workshops, as well as
promoting the School brand by reaching out to female students considering an MBA.

Selection of social clubs
Gay and Lesbian Network
GLN is the professional and social group for lesbian, gay and bisexual
members of the School community, including students, staff, faculty,
and alumni. The club's mission is to serve as a professional
networking resource for members, promote greater social
interaction among members, and foster a more accepting
environment for gays, lesbians, and bisexuals within the
School and the business community. The club offers a
"closed" membership list which can be joined by
emailing gay@london.edu.

Wine and Cheese Club
The student Wine and Cheese Club welcomes all
School wine lovers. It organises about two wine tasting sessions
every term. It adheres to a "drink no spit" policy during its fantastic French, Italian,
Chilean Classics and Champagne evenings. The wine club is a very pleasant way to
learn about grape varieties, wine making processes and the industry. Be assured your
School wine skills (and memories) will last all your life!!!
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Selection of sports clubs

Rugby Club / Women'’s Rugby Club

The Rugby Club is easily one of the most active and enjoyable clubs at the School. Don't worry
if you've never played before — they “re always on the lookout for talent. Several of last

season s stalwarts were newcomers to the sport from England, Australia, Spain, Mexico, Canada
and the US. Did you stop playing when you left school? Then this is your best chance to
unearth your boots and play again.

Football Club

The Football Club is for those of us who love the best sport on Earth. Its aim is not only to form
a competitive team but also to enjoy time at School by playing regularly. Besides playing
friendly matches against other business schools, they participate yearly in two important
events: The MBA Soccer World Cup at Tuck (Dartmouth University, USA) and ISA —The
European MBA Sports Tournament at HEC in Versailles, France. These trips are lots of fun and
represent a great opportunity to develop team spirit. If you are a football fan, being a member
of the Football Club is a must (as well as enjoying practices and matches).

Women's Football Club
The School Women's Football team (that's soccer to the Americans) is gearing up for another

fun and exciting season. All programmes, students and partners are welcome to practices.

Snow Club

If you are into skiing, snowboarding or sledding, aprés-ski parties, off-piste powder, competing
with business schools from all over the world, heavy jugging, snowman construction or even
snowball fighting then the Snow Club is the place to be.

London Business School Public Transport
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